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In 2007, special emphasis was placed on strengthening internal
and external communications efforts, and on continuing to reinforce
MAPFRE’s corporate image.

ADVERTISING

During 2007, MAPFRE PUERTO RICO launched its institutional
advertising campaign, mainly using television and print press as
its chosen media. The campaign’s main purpose was to reinforce
MAPFRE’s brand awareness, focusing on the fact that the Company
offers protection against all life risks. Again, the “good luck clover” was
used to advertise the Company in a clever, tactical manner. Other
advertising activities took place during the year, including placement of
advertisements promoting the various branches throughout the island as
well as a radio campaign promoting safety tips for the hurricane season.
Also, telephone “on hold” advertising and orientation messages were
established in order to provide useful information to all the Company’s
callers.

CORPORATE SOCIAL RESPONSIBILITY

Complying with MAPFRE’s commitment to Social Corporate
Responsibility, more than $300,000 were invested in non-profit activities
during 2007. Sponsorships of various sports teams, such as Criollas de
Caguas, Playeros de San Juan, Grises de Humacao, Leones de Ponce
and Patriotas de Lares, among others, allowed MAPFRE to promote a
healthier lifestyle and stronger family relationships. In addition, MAPFRE
actively participated in events of various well-respected entities, such
as the American Red Cross, The Salvation Army, Hogar del Nifio and
Fundacién Renace, among others. A very important cultural event,




“Dibujos Espafioles del Siglo XX,” took place from August through
November 2007. More than 80 art pieces from such world renowned
artists as Pablo Picasso, Joan Miré and Salvador Dali were brought to
Museo de Arte de Puerto Rico for the enjoyment of the Puerto Rican
public. MAPFRE sponsored several activities related to the exhibition,
including an art contest for teenagers, a drawing workshop and storytelling
sessions for children, a tour for the visually impaired and scholarships
for more than 100 students, among others. Through these and other
cultural and social activities, MAPFRE strengthens its relationships with
the communities in which it maintains a presence.

PUBLIC RELATIONS

During 2007, special attention was given to public relations efforts. A
total of 32 press releases were issued for publicity, with an approximate
value of $147,000. In addition, 23 major news items were posted on the
corporate website.

COMMUNICATION WITH AUTHORIZED
REPRESENTATIVES, PRODUCERS AND
EMPLOYEES

During the past five years, Mundo MAPFRE Puerto Rico has continued
to be the most complete and important insurance newsletter published by
a company in Puerto Rico. On a quarterly basis, MAPFRE’s authorized
representatives expect the innovative and interesting content that
they find in this publication. Important sections such as Personal and
Commercial Lines, Technology, Training, among others, provide agents
with the most current and comprehensive information about products,
coverages, services and education. Other segments provide interviews,
events, incentives and recipes, among other topics. In addition to this
important newsletter, several major news items were posted on the
agents’ exclusive website, mapfreprnet 2.0.

MAPFRE’s main communications objectives for the year 2007 were
achieved, the most important being the reinforcement of MAPFRE’s
brand and its achievements in the public relations area. Some of the
communications goals for 2008 include continuing to fortify MAPFRE as
a trade name, increasing public relations efforts and strengthening the
promotions area.
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